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Introduction

This document serves as the Bl (Brand ldentity) guideline for SKAI, developed to ensure consistency and integrity across all
brand communications. Any modifications or deviations from the specifications detailed in this guide may compromise the
brand’s identity and intended purpose. Therefore, strict adherence to these guidelines is required. All content, images,

designs, and other elements included in this document are protected by copyright and may not be reproduced or used without
explicit permission.

All Rights Reserved © SKAI Worldwide Co., Ltd. 2025
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1.1 Who We Are

WHO WE ARE

SKAI embodies limitless growth and possibilities. Powered by advanced Al technology, SKAI breaks barriers and sparks
transformative change across industries. As a global leader in innovation, SKAIl is shaping the future and inspiring progress

worldwide.
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1.2 Brand Essence

BRAND ESSENCE

Inspired by our brand name "SKAI"—phonetically evoking "sky"—our corporate and brand identity embodies the boundless spirit
and visionary essence of the sky. This symbolism is reflected in our core messages, visual language, and design philosophy.

Our brand slogan, "Limitless Al. Limitless Ascent.”, captures our spirit of innovation and expansion, reinforcing our commitment to
pushing the boundaries of Al technology.

Just as the sky connects the world without boundaries, SKAI seamlessly integrates Al-driven solutions across industries,
empowering businesses to soar to new heights.

KEY VALUES

Ascent

Limitless Possibilities
Innovation

Openness

Potential
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2.0 Logo

The SKAI brand logo is a key asset that
represents the essence of the brand. Its bold
design conveys SKAI Group’s advanced
technological expertise, dedication to
customer trust, and ongoing commitment to
Al innovation.

To preserve brand consistency and integrity,
the logo must always be used precisely as
outlined in these guidelines.
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2.1 Clear Space

Clear space is the minimum required area
surrounding the logo, which must remain free
of graphics, text, or any other visual
elements. Strict adherence to this guideline
is essential to ensure the logo remains clear
and effective.
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2.2 Minimum Size

s KAI SKAI SKAI

W O R L D W W O R L D W WORLDWIDE SKAl
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The minimum size guidelines ensure optimal
readability and recognizability of the logo
across various digital and print media.

Digital Media (Web / Mobile)
e Recommended minimum size: 64px
e Forfavicons: 16px
Print Media
* Business cards: 25mm
* A4 documents, brochures, pamphlets,
posters: 25mm
* For high-resolution prints, size
adjustments may be made after checking
legibility.
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SKAI

SKaAI

SKaAI

SKAI

SKAI

SKaAI

SKAI

2.3 Placement

Consider the purpose and context when
positioning the logo. To emphasize brand
identity, place the logo centrally. When
content visibility is a priority, position the logo
in one of the corners.
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White & Black

Black & White

Horizon White & Black

Limitless Al
Limitless Fly

Limitless Al
Limitless Fly

2.4 Usage on Backgrounds

Use the SKAI logo with the blue accent color
on neutral backgrounds (e.g., white, black) to
ensure optimal contrast and brand visibility.
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2.5 One-color Use
SKAI Blue & White

imitless 2
imitless Fly
k 4

Cosmic Blue & White

imifless A
imitless Fly
k 4

Limitless Blue & White

Limitless Al
Limitless Fly

Photo Background & White

— o > 4 - ) .
% Limitless Al s
Limitless Fly The monochrome logo must be placed on

photographic backgrounds or colors defined
in the SKAI color palette. The monochrome
logo should only be used in white or black.
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Do not distort the logo.

Do not use logo color variations that
have not been approved.

Do not use drop shadows or
any other effects

Avoid using background images with
colors similar to the logo.

SIKAIl

Do not change transparency of the logo.

Do not outline logo type.

Do not use low resolution logo

Do not change the accent color.

2.6 Logo Misuse
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3.0 Colors

COLORS OF SKAI

SKAI's brand colors are inspired by the sky, symbolizing limitless possibilities, continuous growth, and soaring aspirations.
They also draw inspiration from the vast universe beyond, representing creation and transformation.
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SKAI Color Identity : "Beyond Limits, Above the Sky"

The SKAI brand colors represent the limitless potential of Al technology and the brand’s journey toward the future. Each
color embodies SKAI’s vision and philosophy, capturing the evolution of Al as it connects and transforms the world.

“Above the Sky, Unlocking Horizons”

SKAI Blue
#004DFF

R0 G77 B255
C91 M64 YO KO

“Innovation for Limitless Possibilities”

Limitless Blue
#04245C

R4 G36 B92

C100 M92 Y33 K30

3.1 Core Colors

SKAI Blue(#004DFF)

The color reflects SKAI’s vision of ascending
toward the future, symbolizing innovation and
the drive to push boundaries.

The vibrant, clear blue tone conveys trust,
expertise, and a dynamic sense of momentum
toward the possibilities ahead.

Limitless Blue(#04245C)

The color represents the fusion of innovative
thinking and the power of Al, opening doors to
new possibilities. It symbolizes scalability for
the future and the limitless potential for growth.

Establish a strong and cohesive brand identity
by consistently applying these colors across
digital platforms, presentations, and various
brand materials.
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3.2 Secondary Colors

Color Story Use Color Story Use

White Beyond Cloud

Rass 02555255 A fresh canvas for collaboration Background / Text - A SIS &I RS TE 9HUE that_ Shading / Presentation / Chart
COMOYOKO and mutual growth. C19M04 Y0 KO evokes a sense of openness and clarity.

Horizon White

238 Go10B244 A ba‘cl'<ground cglor close to‘whlte,' Background / Text The bright and vibrant sky blue Headline / Presentation / Chart
C5EM3Y2K0 symbolizing a leap into a new dimension. symbolizes innovation and new energy.
Cloud Gray Th bile d h of h Endless Blue Avib i dd bl that radiat

. : vibrant and deep blue that radiates . :
02562278235 e su te ept' orgray represeptgt © Shading / Presentation / Chart R0 0458227 P L Headline / Presentation / Chart
C11M7Y4K0 intricate algorithms working within. C100 M85 Y0 K0 energy and a sense of infinite possibilities.

Midnight . Cosmic Blue

#020C2D The deep blue, like an abyss, holds the #00158C Cosmic Blue represents the vastness of . .

R2G12B45 . . P Background / Text R0 G21B188 ) . Headline / Presentation / Chart
C93 M85 Y50 K67 potential for discovering insights. C100 M92 Y0 K7 space and frontier for discovery.

Black

Luminous Glow

0 G0Bo Symbol of precision and focus Background / Text F23FF Like sunlight, it represents clear Highlights

R35 G241 B241 q a_ g .
COMOY0K100 C65MOY20K0 understanding and decision-making.

The SKAI color palette draws inspiration from
the sky and galactic nebulae, optimized to
deliver maximum impact across diverse
channels, including digital platforms,
presentations, and promotional materials.
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Algorithmic Aqua
#17EF92

R23 G239 B146

€80 M0 Y60 KO

Color Story

Use

The color symbolizes SKAI’'s dynamic growth
andcommitment to sustainability.

Color Story

Highlights / Graphics / Chart

(When using this color for text on a white background, legibility
may be compromised, therefore, it's recommended to
apply it sparingly in select areas.)

Use

The color represents bold creativity and a
transformative, visionary outlook.

Highlights / Graphics / Chart

3.3 Accent Colors

The accent color is used to highlight key
elements, such as text, icons, and graphic
details, across various applications,
including digital platforms, presentations,
and printed materials.
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The main color can be applied to graphics or text on white
or black backgrounds.

When using dark gray or dark blue backgrounds,

select colors that provide sufficient contrast for optimal
visibility.

Any use of non-brand colors in combination with brand
colors requires prior approval from the Marketing &
Communications Department.

3.4 Color Combinations: Solid

This guide outlines the proper combination of
Main and Sub Colors. Colors should be used
strictly according to the specified guidelines.
For any other color combinations, approval from
the Marketing Communications Department,
responsible for brand management, is required.
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Gradient colors such as Black, White, and SKAI Blue can
be applied to graphic assets. When using black or blue-
based gradients in the background, white is
recommended for text and design elements.

When using gradients composed of Black, White, and
SKAI Blue in the background, ensure that foreground
colors have sufficient contrast.

3.5 Color Combinations: Gradation

This guide outlines the proper combination of
Main and Sub Colors. Colors should be used
strictly according to the specified guidelines.
For any other color combinations, approvalis
required from the Marketing Communications
Department, which is responsible for brand
management.
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Limitless Al.
Infinite Possibilities.

Empowering industries with cutting-edge Al solutions that
push boundaries and redefine innovation.

SKAI Worldwide has launched a cutting-edge Al marketing solutions division, dedicated to crafting Al-driven hyper-personalized
advertisements and marketing content that resonate deeply with audiences. Their strategic partnership with SKAI Intelligence
revolutionizes marketing by fusing spatial intelligence with extensive 3D data libraries. This collaboration sets new benchmarks in
Al-driven content creation, delivering unparalleled targeting precision and customized Gen Al solutions across industries.

- Al EFHCE MY S 20|, BHA|IE Flol" 1 S xSl

SKAI Worldwide= ZX| A CHAI OFAH Bl S2M B E M2IS5H0 Al 7|8 X27lQ15) 2t 11 ol OFA el 2EIX H|ZH| RIZ8tn AS

L

=

#O0| SHot= HEY F 1S FMESH= H| =H0HH, KAl Intelligence2t2| TMEX =S Soll St XSz YLt 3D H|O|E 20| E2{2[E &
OIS M S O|F 1 JASLICE O[22t Y2 Al 7|2 2EIX M| X MZ2 7|&S MAISHH, A Hetol| 24 2o eI o StEe My

4.0 Typography

Type Specimen

e English Headline: Satoshi
e English Title: Pretendard

* English Text: Aptos Narrow
e Korean Text: Pretendard

*The exact point sizes and leading are not
prescriptive and should be adapted to the size
of the materials and layouts for which they're
being designed. However, the general
proportions, weights, OpenType Style Sets, and
notes on kerning and tracking should be kept
intact for all layouts.
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4.1 English Headline

SKAI headlines in English uses Satoshi as shown below.

Satoshi

Aa Ba Cc Dd Ee Ff Gg Hh i J Kk LI Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789~!@#%$%" &*()

Light Limitless Al. Infinite Possibilities. FLY WITH Al

Regular Limitless Al. Infinite Possibilities. FLY WITH Al.

Medium Limitless Al. Infinite Possibilities. FLY WITH Al.

Bold Limitless Al. Infinite Possibilities. FLY WITH Al. When using Satos ocreateheadings on
Black Limitless Al. Infinite Possibilities. FLY WITH Al. always typeset [t with OpticaL kerning, set

the tracking to 0, and set in all-caps, title
or sentence case (as determined by
the content). Do not setin all-lowercase.
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4.2 English Title

SKAI Title in English uses Pretendard as shown below.

Pretendard

Aa Ba Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn
OoPp QqRrSs Tt Uu Vv Ww Xx Yy Zz
0123456789~ 1@#$%"&*()

SemiBold Limitless Al. Infinite Possibilities. FLY WITH Al.
Bold Limitless Al. Infinite Possibilities. FLY WITH Al.
When using Pretendard to create title or
- - S s A - text on embedded or printed collateral for
Extra Bold Limitless Al. Infinite Possibilities. FLY WITH Al. SKAL always typeset it with Optical
o o o o e oce_ e kerning, set the tracking to 0, and set i
Black Limitless Al. Infinite Possibilities. FLY WITH Al. Al-cape, title Case o Sentence case (a6
determined by the content). Do not set in

all-lowercase.
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4.2 English Body

SKAI Body in English uses Aptos Narrow as shown below.

Aptos Narrow

Aa Ba Cc Dd Ee Ff Gg Hh li J) Kk LLMm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789~ @#$%" &*()

Regular Limitless Al Infinite Possibilities. FLY WITH Al.
Bold Limitless Al. Infinite Possibilities. FLY WITH Al.

[talic Limitless Al. Infinite Possibilities. FLY WITH Al. ot o 06 o1 orired eotiatema
Bold Italic  Limitless Al. Infinite Possibilities. FLY WITH Al. g e kg 0, nd e

all-lowercase.

22



SKAI Title & Body in Korean uses Pretendard as shown below.

Pretendard

ol=0| =3
Xt Al S
Thin
Extralight
_ight
Regular

Medium
SemiBold
Bold

Extra Bold
Black
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4.3 Korean Title & Body

When using Pretendard to create title or
text on embedded or printed collateral for

SKAI, always typeset it with Optical

kerning, set the tracking to 0, line spacing

to be 150%.
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5.0 Icon

Solid Icon Style

Solid-style icons reflecting SKAI’s brand colors are a key element in maintaining visual consistency.
The icons convey a modern, tech-forward image through a blue gradient, clean geometric shapes, and minimalist design.

D

These icons are developed as a supporting graphic element

to help illustrate technical content on websites and
presentations.

e Color: The gradient, based on SKAI’s blue palette, adds
depth and visual interest while maintaining a cohesive
look.

¢ Form: Simplified geometric shapes minimize
unnecessary detail and clearly express the core
meaning of each icon.

W =\ :.'.
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6.0 Bl Usage Examples: Graphics

Application Example_Conveying an Optimistic Message

Use bright colors such as SKAI Blue and White, which represent SKAI brand value, in background designs for posters or banners.
Keywords: Sky, Clouds, Light, Contrails, Skyline

AFO|EELIO|E
'?'EI 7'%'0'" EQI-E }_II_‘!QI Al ‘)ﬂ:lﬂol ggE 'I?'EE n2Ec JUxH2|HD)E BRELCH

= (=]
AI %‘?‘ﬂ% %”I'? AHE'E' EQ!:OI EEI -JF DE JI2t: 3.4(%H - 4.4()

ASNK? |
A7to|gEejo|= A

W= JHHAH(EIEE)E 2RELICH

B 71zt 3.4(3} - 4.4(2)

CEO
SKAI Worldwide all-hands meeting

nnnnnnn

3.4(3}) 16:00 - 17:30

21 SKAI Worldwide CEO

Alet Et[sHs EHs
0|24e| M7 S=of
AFlo|€ERl0|E g = A2 ,
QA(Z|EHZ)S BEELICt AFlolgEgto|=

nnnnnnn

CIOJE{AIO|AE[AE

2 712t: 3.4(3h - 4.4(2

3.4(%}) - 4.4(3)

If an image with a contrasting tone to the example
is used, it must be reviewed and approved by the
Marketing Communications Department, which
oversees brand management.
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6.0 Bl Usage Examples: Graphics

Application Example_Conveying an Strategic Message

Use diagonal graphic elements inspired by the SKAI logo and symbol in background designs for card news, posters, and banners.
Keywords: SKAI Bl, Fly, Innovation

Business Expansion- Collaboration with
SKAI Intelligence-

3D Generative Al- A Brand New Al Marketing
Solutions Division

Leading the Digital
AdvertiSing Market SKAI Worldwide has launched a

cutting-edge Al marketing solutions division,

[ ] *
with Innovative dedicast m ratng Al hpor

New development includes Al solutions for SKAI Worldwide's strategic partnership

e-commerce targeting, financial risk analysis, revolutionizes marketing by fusing

healthcare data analysis, and supply chain spatial intelligence with extensive 3D data

libraries. This collaboration sets new

personalized advertisements and marketing management.

Solutions.

content that resonate deeply with audiences. benchmarks in Al-driven content creation,
delivering unparalleled targeting precision
and customized Gen Al solutions across

industries.

Follow us for more industry news
@skaiworldwide

SKAI Worldwide OHHIE!HFL|AH[0| M4

If an image with a contrasting tone to the example
is used, it must be reviewed and approved by the
Marketing Communications Department, which
oversees brand management.
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Application Example_Conveying Messages in Luxury Events or Formal Settings

Use dark colors such as Midnight and Limitless Blue—representing "Limitless," the core SKAI brand value of infinite possibility—

in background designs for posters, banners, and related materials.
Keywords: Universe, Planetary Skyline, Planets, Aurora, Black Hole, White Hole

ENTER THE ERA OF

CEO LIMITLESS Al

SKAI Worldwide Meeting
— 3.4(Tue) - 4.4(Fri)

3.4(3}) 16:00 - 17:30

tIxH o—:! SKAI Worldwide CEO

= =

otot Al

o 13 ILl‘
E HA L. H o
ATFIO|EELIO|EE= HEL Al 7| S HIEIOZ MAS| HAE
SiE1, 258t 7S ANt 2882 MIZTLICT

CO|Ef Q| HALE MMS AKX, O|2HE MESHH =0

H| &SI ZE LT

DISCOVER THE FUTURE
OF ENDLESS Al

3.4(Tue) - 4.4(Fri)

EMBRACE THE ERA
OF INFINITE Al

3.4(Tue) - 4.4(Fri)

LIMITLESS INNOVATION

A 7[Zt: 310(F) - 3.21()

LIMITLESS INNOVATION

AL 7|2t 310(Z) - 3.21(2)

NEXT-GEN TECHNOLOGY

AL 712H: 310(8) - 3.21(3)

6.0 Bl Usage Examples: Graphics

If an image with a contrasting tone to the example
is used, it must be reviewed and approved by the
Marketing Communications Department, which
oversees brand management.
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6.0 Bl Usage Examples: Graphics

Application Example_Industry Trend, Conveying Messages on the Future Direction

Use dark colors such as Midnight and Limitless Blue—representing "Limitless," the core SKAI brand value of infinite possibility—
in background designs for posters, banners, and related materials.
Keywords: Universe, Planetary Skyline, Planets, Aurora, Black Hole, White Hole

did|Clok= Al &0 OfLI2t
Ctet Al 7lES SHASLICEH

oN 2

J

Clofe] MZ2 Al &2
et 8450| =L

Fy

olH|C|O}
Al & EC 2|1 0b7F 2028WMtXIS] Al ] ZA| AiElS

CIR. Al=l2 of2et Z&L T -

0x

4u g ofr
0ok
0z

AIEo| 221} AtSALE O £E0HA 2SI

n.l

- 7|Z& H100 '=I' CHH| 68t M= 2FAt
7|Z H100 'S4 CHH| 900HH M= gkt

J,IUi_E

SKAIWORLDWIDE OISR L|A|0] 4 &

re

-
[
oy

4u njm ofo
o
io

re g
q,ﬂl

k=an,
- 2 ChH[ 13% H[&
=T CHH| 3% H|&

If an image with a contrasting tone to the example
is used, it must be reviewed and approved by the
Marketing Communications Department, which
oversees brand management.
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6.1 Presentations

Investment Point 4

NVIDIA-Certified Al Model : Leading the Way for Omniverse Retail Partnership

1) Building a Product Data Flywheel

Our company creates 3D digital twins of luxury products, enabling us to produce highly accurate product data. Over time, we have built a large collection of
high-quality 3D assets, verified by top luxury brands. In the process, we’ve developed advanced technologies like procedural material generation, texture
mapping, and vector reconstruction to enhance asset quality and scalability. SKAI is also developing a digital material library that catalogs key luxury materials
such as gemstones, precious metals, exotic leathers, and composites.

In addition to 3D assets, we own high-quality brand-approved advertising videos featuring expert camera work and lighting techniques. These assets are
essential for training Al models in lighting and camera work, making it difficult for competitors to replicate our capabilities without deep brand collaboration.
Using our proprietary technologies—automated 3D scanning, standardized model processing, and material parameterization—we efficiently generate a
variety of assets and large-scale training data. By combining material parameterization with standardized modeling, we offer luxury brands more efficient and
cost-effective solutions, lowering collaboration barriers and accelerating innovation.

2) Proprietary Model Training Approach

Our key advantage is eliminating high-quality 3D asset data as a bottleneck in model training. SKAI is pioneering more efficient data processing methods and
developing cutting-edge technology to swiftly transform raw 3D asset data into visual representations. To achieve this, we have formed an exclusive
collaboration with NVIDIA’s Omniverse platform to tackle challenges in high-speed 3D asset rendering, such as material loss and data format conversion errors.

Additionally, SKAI is co-developing a model training framework within Omniverse. Since Omniverse itself does not build these features but instead fosters an
open ecosystem for key ISVs (Independent Software Vendors), our partnership stands as a significant competitive advantage.

Color Usage Based on Information Hierarchy

Text Title: FFFFFF . Text Body: 16151D
. Accent: 17EF92 Background: EEFOF4

Typography

English Title Font: Pretendard Bold
English Body Font: Aptos Narrow
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EXIEOIE 4

FEQl Al 22 o7 |EliA] 7= B dlib|C|otete] SLIHA 2|El|X THEL Y =2

1) &= Hio|E| S2t0|E 755

XtAt= EE MIE2| 3D CIXIE EI(3D Twin Asset) M|&H H2F2 ER6t0 QIOH, 0|E Soff 1= MU AE H0|EE Y = A= 7|88 s82 #4310 JSLICH
7|= MRS Eoll HAEHZ B =l EZA 3D XS CHC 2 (X6t IO, O] 2FHO|AM T2 A|MEEIAX| (Procedural Material/Texture), HlE{ Xi71d(Vector Restructure) &
MEXQI 7|3 7Hesl REELICE SKAIE 2 =AM BEES| sl AT (EA HF % S 7%, 58 A S)0ll chet =™ Aol C|X[H #lE AXf 2fo|EH22|E #5511 JYELIC

ot BEiES| ZAl ASLE HE NER 211 JA H|0|HE ERStH /oM, 0= BEHE MEE(VME! 32|0|o|E|2E! ZHIXE!)0| QI Fin2}t 2|3t 2H 7|'HS Eetstd USLIC

—y—

ROl BE Bh WAl

WNEHE3D AL C|ofE 7t 2 kg o] H=0| OfL|2h= Ho| 22| ZHE LT
=

SKAI= HS 22X HI0|E Az2| T4l AotH, 2O[X| &= 3D ARt HIO|E S WEAH| A|ZfH H|O|E 2 Hetst= 7|&S WSt ASLICE

0|Z ¢I%H, NVIDIA2|Omniverse S Z 1t SHX QI 7|= =S TIAS0] 3D At HIO[EI S WHEA| A ZIsH= 2FEO|A L lSH= 2H|(A &4, HI0|E 25 et @F 5)& sl Zst JASLICH
a

|
SKAI=0Omniverse 7|8te| 23 st& T2 E S5 7S JSLICE OmniverseXtA|= O[22t 7|52 =F JHYSIK| o a4l ISV(SE AT EL0] HIE)of|A| 7HL S MEAIE 2A=50t=
HAl0|7| o 20f|, O] ¥E A= iR SRt AHEHet @A ULCE

3) X1Es}El Al 3 Of7 |EllA]

SKAI 3D Al B2 A3 AIZ B85l CG KIE Z2NAS = (Composite Model) 2IL|C}HEHSH AIZE SHLI7L OfL 2 st 7|52 717l 2
- A7l 0| 2= (Scanning Control Model)
- 3D 2% 2 (3D Reconstruction Model)
- A% MM 2E (Material Generation Model)
« XY 2 (Lighting Model)
o OfL|mH[O]M 5! B M 3} B (Animation & Motion Effects Model)
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6.1 Presentations

Color Usage Based on Information Hierarchy

Title Text : FFFFFF

Accent: EC19FF

Typography

Korean Title Font : Pretendard Extra Bold
Korean Body Font : Pretendard Bold & Medium

Body Text : DFE3E9

Background: 16151D
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Limitless Al. Infinite Possibilities.

SKAI represents limitless potential and growth, leading the way in cutting-edge, sustainable Al solutions that drive
transformative innovation and progress. As a pioneer in the field, SKAI leverages the power of Al to develop impactful,

forward-thinking technologies that promote sustainability and efficiency across diverse industries.

Sample Sample

Text Text

SKaAlI

6.1 Presentations

Color Usage Based on Information Hierarchy

Title Text : 000000 . Body Text: 16151D

Accent: EC19FF Background: FFFFFF

Shape1: 00AFFF Shape 2: 004DFF

Shape 3: 002DE3 Shape 4: 04245C

Typography

English Title Font: Pretendard Bold
English Body Font: Aptos Narrow
English Graphic Font: Pretendard Black
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FLY WITH Al

SKAI Intelligence and SKAI Worldwide come together under a unified brand, seamlessly integrating
Al-driven technologies and solutions to drive innovation and transformation across industries.

6.1 Presentations

Color Usage Based on Information Hierarchy

Title Text: FFFFFF Body Text/ Shape 1: E3E5E8

Accent: 17EF92 . Background: 16151D
. Shape 2: 004DFF

Typography

English Title Font: Pretendard Bold
English Body Font: Aptos Narrow Bold
English Headline Font: Pretendard Black
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THANK YOU




